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ENGLISH VERSION

Instructions : (1) As per the instruction no. 1 of page no. 1.

(2) Question no. 1 is compulsory.

1  Answer in brief : 10
(1) What is market segmentation ?
(2) Give modern definition of marketing.
(3) What 1s test market ?
(4) State the function of marketing.
(5) State the types of Label.

2  Explain the classification of consumer products. 12
OR

Explain product life cycle with diagram.

3 (@) Explain benefits of market segmentation. 12
(b) Write note on product mix.
OR
(a) Explain the importance of marketing.

(b) Explain last two stages of new product development
process.

4 (a) Describe the benefits of brand. 12
(b) Explain following buying motives.
(1) Health
(2) Fashion
3) Love
OR
(@) Explain cultural factors affecting consumer behaviour.

(b) Write a note on product diversification.
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5 Write short notes : (any three) 12
(1) Advantages of Standardization and grading
(2) Product line
(3) Characteristics of product
(4) Reasons for consumerism

(5) Reference group

6 Case study : 12

Salty wafers is selling wafers in rural area of Gujarat at
reasonable cost since last three years. Its market share is
25%. For sales promotion company relies on quality and
reasonable price. Price of wafers are comparatively less due
to simple packaging. New marketing manager believes that
company should give attention to other area as well and it
should also focus on other segment too.

(1) According to you which area should be considered ?
Why ?

(2) Should another segment be considered ?
Which segment ? How ?
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